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Today’s 
Discussion

Add questions in the console 
(usually loads on the right side 

of your screen)

FAQs

The recording will be sent from 
NACAC in the coming days.



Both students and their parents or 
guardians care about what others have 

to say about you.

Too often enrollment marketing centers 
around the stories we tell ourselves.



Tell Compelling Stories



Storytelling

Marketing or advertising 
that is told through the 

experiences of your 
community.

Proof Points

A quantitative or 
qualitative data point 
that is used to support 
the claims you make in 

your marketing 
messages. 



Don’t just tout yourself, let 
someone else talk about you.



Third Party 
Sources

Rankings influence:

> 69% of students
> 81% of parents

Reviews influence:

> 55% of students
> 41% of parents

2022 Survey of Juniors Searching for College and 2021 Survey of Parents Searching for College 



A proof point should stand alone 
and be compelling. 

Don’t try to drown your audience 
in numbers.



The Data

Vital stats

Affordability

Success rates

Diversity

Opportunities

The Delivery

Video

Infographics

Motion graphics

Talking points

Incorporated in stories



You Can’t Be Alone Sharing



Influence 
the 
Influencers

46% school/college counselor

45% family

40% friends

6% religious leader (33% for 
those who want strong religious 
life presence)

2022 Survey of Juniors Searching for College



AWARENESS

ENGAGEMENT

APPLICANT

ACCEPTED

ENROLLMENT

What you share 
should change 
throughout the 
cycle, as should 
where it’s being 
shared.



Right Message

Right Channel

Right Time



What Matters Most



Your Brand and
Name Recognition



“
Your brand is what others 
say about you when you’re 

not around.



It’s less about what you say 
and more about what others 

remember.





62%
Overall,

said that brand and 
name recognition 

matter. Only 15% said 
that it does not.

2022 Niche Senior Enrollment Survey (Not yet released) 



Build affinity and make 
them want to learn more



BUT, only

13%
of students said they only 
applied to colleges they 
already knew. 

Their attention can be earned.
2022 Niche Senior Enrollment Survey (Not yet released) 



How can you earn 
consideration?



Traditional 
Tactics

40% mail

36% email

28% social media

9% digital ads

2022 Survey of Juniors Searching for College



How were 
parents 
involved?

88% searched for colleges 
with their child

12% did the college search 
for their child (4% in 2020)

Source: Niche 2021 Survey of Parents Searching for Colleges







Common
Evaluation 
Themes

Brand name

Rank

Reviews

Reputation
Religious affiliation

Extracurriculars

Support

Culture

Cost

Scholarships

Debt

Price
Test scores

Academic profile

Class profile

Inputs



To earn their consideration:
excite their why,

then address their why not.



For Example…

How you might address prospects





You Could 
Provide

> Outcomes stories
> Alumni testimonials
> Reviews mentioning the 

connections made
> Ratings of the social life
> Student stories of balancing 

school work with other 
experiences



If You Know 
It, Address

> Major
> Extracurricular
> Experiences wanted
> Arts
> Athletics





You Could 
Provide

> Student stories of their 
concerns about cost and how 
your institution was 
affordable for them

> Reviews about fitting in and 
building a community

> Rankings and ratings to 
alleviate concerns about 
“right” college



If you remember only 1 thing:



Frame your outreach using 
others’ voices to provide 

students and parents with what 
they want and need to hear, not 
what you want and need to say.



By supporting over 27 million 
students and families, Niche is 
changing how colleges and 
universities connect with students 
and build their future classes.

We enable our more than 2,400 
partners to build genuine 
connections that nurture interest 
into visits, applications, and 
enrollment.  

About Niche



Market Where the Students Are
> Help students discover your school on the #1 

college search platform
> Highlight what makes your school unique

Partnering with 
Niche

Additional Resources & Research
Enrollment Insights Blog niche.bz/insights 

Modern Enrollment Marketing

> Niche Audience Remarketing
> Reach students who are actively searching 

on the platforms they use most
> Drive traffic from your Niche Profile back to 

your website

> Niche Inquiry & Prospect Solutions
> 38 data points for students
> Meeting students when and why they are

Claim Your 
Profile

Niche University

http://niche.bz/insights


Upcoming Webinars

Register for the monthly 
Enrollment Insights 
newsletter to keep 
updated on new content 
and upcoming events:

niche.bz/newsletter

8/2/22 
Become an Inquiry Farmer: Grow, 
Nurture, and Yield Your Class      [Slate 
Summit Encore Presentation]

9/15/22
Tackling the New Normal: 
Insights From the 2022 Niche Senior 
Enrollment Survey
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